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HOLIDAY INN LEAVES COMPETITION BEHIND
B BEEE - HHEMmEE

Ad L2 vils ¢ ‘e

TIMOTHY F. MUIR

HOLIDAY INN WORLDWIDE

Holiday Inn is the most successful brand in the hotel industry. Travelers may find
themselves anywhere in the world, but the minute they spot our familiar sign they
know they are about to be warmly welcomed by the same quality, comfort, value, and
service that have literally defined the standards of the hotel industry since 1952.
Those standards prevail without serious rivalry today. Fortified by our affiliation with
Bass PLC, those standards will long remain well ahead of the competition’s reach. No
other hotel brand is as clearly focused on servicing the massive and dominating middle
market. No other hotel chain is as technology driven. No other hotel chain returns
more service and direction to its franchisees. We are to our investors as we our to
our guests, a reliable choice.

Holiday Inn is the best franchise available for many reasons. We have a brand
extension to meet the needs of all middle market travelers. Our traditional Holiday Inn
is a high quality, full service hotel that continues to be the backbone of the industry.
Holiday Inn Crowne Plaza hotels are more upscale and generally compete in the upper
mid-market. Holiday Inn Express hotels are a streamlined version of Holiday Inn hotels
that compete in the upper end of the limited service market. Unlike our competitors
who choose to franchise rival brands in the same market, through these extensions
we have found a way to satisfy the needs of our guests without hurting our business
partners, our franchisees.

Holiday Inn Worldwide is committed to helping our franchisees succeed. In today's
economy, that means protecting our franchisees, not competing with them. Unlike
Choice, we do not believe in impacting franchisees by having them compete in the
same market for precious reservations. We believe impactis a serious issue that must
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* NEWCOMER OF THE YEAR AWARD PRESENTATION ¢
At the 40th Annual Conference of Holiday Inn Worldwide’, held in London, England,
Bryan D. Langton, Chairman and Chief Executive Officer, presented to STEPHEN C. HSU,
WEN CHENG YANG and CHEN LI-YU YANG, the Newcomer of The Year Award for
the Holiday Inn Express® Anaheim, California. This prestigious Award, from the world's
leading hotel chain, is given to the select few who represent the best Holiday Inn”
hotels in providing the highest level of quality in product and customer service.

Stephen C. Hsu (second from left), Wen Cheng Yang (second from
right) and Chen Li-Yu Yang (far right) accept the Holiday Inn
Worldwide Newcomer Award given to the best Holiday Inn hotels that
have joined the chain within the past year, on behalf of the Holiday
Inn Express-Anaheim from Bryan D. Langton, chairman and chief
executive officer of Holiday Inn Worldwide (far left).
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July 14, 1992

Mr. Stephen C. Hsu
435 West Katella Ave.
Anaheim, CA 92802

Dear Stephen:

Congratulations! | am delighted to advise you that the Holiday Inn Express Anaheim,
CA has won our 1992 Newcomer of the Year Award.

This prestigious award is given only to those Holiday Inn hotels which deserve special
recognition as being among the best of those hotels that entered the system during
the past year, either as a conversion or new development.

Winning the Newcomer of the Year Award required considerable commitment and
effort on your part and a lot of hard work and dedication by your employees. All of
us at Holiday Inn Worldwide appreciate what you and each member of your staff have
done.

We will present you with your award in a special ceremony on September 17th during
the General Session at our Worldwide Conference in London, and then ship the award
home for you. .In addition, we will feature your hotel in our 40th Anniversary
program.

We will reserve seats for you and your family at the General Session. Please contact
Terri Bryant at (404) 604-2006 in Atlanta to advise on the number of seats to be
reserved. In addition, please let us know if anyone will be accompanying you on
stage to accept this award.

Again, my congratulations and | look forward to seeing you in London.
Sincerely,

/-?.%—
Bryan D. Langton

“ & !’l\-'- o

1992 HOLIDAY INN
WORLDWIDE CONFERENCE

HoLipAy INN WORLDWIDE
CORPORATE HEADQUARTERS
3 RAVINIA DrivE
SuiTe 2000
ATLANTA, GEORGIA 30346-2149
U.S.A.




be addressed with sensitivity to the franchisees. Any time we take an application for
a franchise we notify the three closest Holiday Inns and seek their opinion. At their
request, we conduct an impact study, either with our impact department or an outside
consultant. We are the only hotel company that pays the expense of the study for
our franchisees. With these results the Franchise Committee decides whether to
accept of deny the application.

Paying for the impact studies is not the only example of Holiday Inn Worldwide
financially supportingits franchisees. Capital for new developments, conversions, and
renovations is hard to come by today. Instead of ignoring the problem like our
competitors, we recognized our partners had a need and we moved quickly to help
them. Bass has recently committed in excess of $50 million to GIAC, our financing
subsidiary, to help our franchisees get the money they need to improve their business.
Holiday Inn Worldwide is the only hotel company that puts its money where its mouth
is.

What hotel company has the ability to invest $60 million in new reservation
technology? Only one - Holiday Inn! Already, we generate over $1 billion of room
sales through the Holidex reservation system. Qur 20 million calls account for over
30% of the business at Holiday Inn hotels. This figure is roomnights sold. Our
competitors quote similar figures, but they are of roomnights booked, not net of
cancels and no-shows. The $60 million of holidex improvements will leave the
competition five to ten years behind, again proving we are the most innovative hotel
company in the world.

Holiday Inn Worldwide has also recently introduced a new franchise support system
that will redefine franchise service for years to come. It includes support for each
hotel both in the field and from our corporate headquarters in Atlanta. Each year,
every hotel will receive approximately six visits from professionals to assist in training
of your staff, writing business plans, and operating the sophisticated Holidex
reservation system and other Holiday Inn business systems.

Holiday Inn Worldwide will even try to book business for you through one of our many
regional sales offices. The professionals there make sales calls to local demand
generators booking roomnights with Fortune 500 companies, bus and tour groups,
government, military, etc. Holiday Inn also has the strongest and best FIT (foreign
independent traveler) sales effort in the business. In 1992 this sales department
booked 24.5 million roomnights accounting for over $1.5 billion in sales. Projections
for 1993 are 27 million roomnights and over $1.6 billion in sales.

All of this means nothing unless the desired results are delivered to our most
important customers - our franchisees. One recent conversion in Anaheim, CA
demonstrates the power of Holiday Inn. This owner, Steven Hsu, has been open only
a short time, but already his walk in business has tripled. Steve said,"Holiday Inn has
increased my revenue significantly! It has provided me with the industry’s best
support systems to ensure my financial success.” For details of his experience, call
Steven at (714) 772-7755. -
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Steven, and many others like him, have benefitted from a relationship with Holiday
Inn. It is not hard to understand especially when you consider the following:

1) Holiday Inn is the world’s largest hotel brand, with more rooms than any other
brand, generating more revenue. This means we have more to give back in
terms of marketing, training, and other support systems.

2)  Holiday Inn invests more in marketing each year, approximately $100 million,
than our four closest competitors combined.

3) Holiday Inn has an unaided brand awareness six times that of our nearest
competitor.

4) Holiday Inn is one of only a few truly global brands. You can find a Holiday Inn
in 55 countries around the world. As international travel to the U.S. increases,
having a global presence will become more and more important.

It is understandable that the Holiday Inn franchise is in high demand. But unlike
Ramada, Days, and Choice, we do not grow for growths sake. Only the highest
quality hotels and owners qualify. We are proud to have begun or renewed
relationships during 1992 with over 20 owners in California. Holiday Inn Worldwide
signed franchise agreements for 12 new construction Holiday Inn Express hotels in
California in 1992. The properties under development can be found in Bakersfield,
Bishop, Brentwood, Crescent City, Fresno, Fortuna, Half Moon Bay, Mariposa,
Oakhurst, Redwood City, Salinas, and San Diego. Holiday Inn Worldwide also
converted hotels in Anaheim, Los Angeles, Monterey, San Diego, San Mateo, and
Walnut, to Holiday Inn Express hotels.

We are aggressively seeking new development and conversion opportunities for
Holiday Inn, Holiday Inn Crowne Plaza, and Holiday Inn Express. If YOou or someone
you know would like to learn more about Holiday Inn or has an interest in franchising,
please call Tim Muir at {310) 410-7666.




TRBARER > EXRES MK

BB 7 IR F A AN i 2E FE A
IR ? WAL EER | HBEH L BE¥M
A BTG ERTE TEEE
ZEHA 7 Property Tax @ B RIS ZEA VT
BEITTHES| E I o

HCEHEERI1THE ?

ATLL - SRR REETS BRI SR — 8 o
A TITY T 36 5 S M AR fi 2 AR AR AR
TR BaEEIIE 7RIS HER
2 Al SEREFR AT » (AR
HALE o B A ED A9 RO AR 75 22 7
HRER © AR " A AT
K o

IR EREAS 2

o }[&H EEFI fﬁjﬂﬁnﬁ‘n P—qﬁnﬂ
Zﬂﬂ%i ¥R %W%ZK &
BRI T  IRE SR EE fi'f"
MAMILHE o FRHZEN T 0] BlxrE— &
RHE ©
AF 945 R IR 2

BHE=H—HIEEMEEE A S
HEATRIEGETIE » R RN
Pt AR 0 BRI 0 “ REFE M E
{EfE 7 ZEWIRAE A H+H B 0 &
MIE NG IS 1994 4T o
BEEFHER - & W (24HRS)

HfR : (818) 418-7600

| T rsra
PRUDENTIAL ESCROW CORP
B Bk /B N =]

B iEE R E
4+ 8 - ASIIKHE
BhREE v FEREE TS

RS EER %
BOB. E. CHENG

(818) 288-5600

401 E. VALLEY BLVD #102
SAN GABRIEL CA.91776

S A B - W 3

IRV E I E T BEET
FIE2FEY “ WFA 7
¥ : Hotel/Motel, Apartment

Warehouse ~ Shopping Center
» Office Building

* AR FERA S AL BT

o MRS © HRAF S ik

B S s T S
T HAT 0

Assessment Appeals Group @

§574 : 818-986-3235 HEE
818-418-7600 E ~ & ~ E.(24hrs)

23



28

& BT

TF- A 7 R R L AR R AT A RS AR E
i o
FHE L PHFEES TR EEA
& L1F A BTE SR & Ry A9 — {1 B S
 FTIESGEH R B R - Mg BN E2E
MK 0 BRI R 0 (i E AR 2R
——E 0 BT HFRE TR o BEEF
GBS AEE AL 0 T
A AR R B AR
b e — A CHEICH » fEEICEI=E
AL ARIRE, - A S R AR R N
itk AR A B R FTLAASES > AEIEE IR ©
[EIRE % TR A G T ia R - '
% L % A B B o 1 A B b 22 ) 5 SR
HRG S EFERE » TERURIRT I o SRR
B2 NI R e A K 4 s AR A L
» PRE AR R R 0 AT
LR 2 R TR R GENERE
Rl

RBEEEENELA s=m=rExs)
I8 IR FFEVFU R SFEREESL

HESEEGmHROIEI ) B
SR AR » ARy IR
R EBBETRE) > IRFTIR » hhiE
JE—ERFAYBLEE F BB A e » FEAR
B RBUEI AR ET T » FEH LR
T ERZSESSE A - AR YEAIREE
thEZICE R - B S EEE A
TR TR o

b B A ZRFT TRAE ) IS R — 20
AOED - iy S BT SR B i AT —
{7 fE TR SR & - WBETE
e D) PEUERISLERTE > iz

FHCRIRY » A g hARGET ) 45 (L
& AFEREARETE A ST BRIk
ETEHE B G AR - thEED
A [FRFERER o A AR RO
B SRaZ2nfh e o 3B BETE
BRI 3B TAEBUEE o

o el = m ik

RHEREBHHRIRP B - B EHRE

37 AR MR g -

ESANCIEET T e

FR=IR0E - B ZRREERR AU SRBE AN
Ol 12U ERARRE - 1IB0RRPH -

BRIDGEMAN INTERNATIONAL CO.
(H)818-288-5871 ()

 KIEEIEE AT (5= REE)

LLBEER (H (B fr &

818-574-1885 RN




B o= A ER ABATEH A& AR
BETEFHHE  BE—NNALF &K
EHLEE KRS AR AR (B2
%)  SEEABFREZERE 0 BT
5B TE W IEFAT SRS
RIS TR RN — R — AR & A ©

B TEMSRE 24 0 AERTER
= RIS BAGR 5 A TR
R 7 2 s e A e HE S TR R )
% ZERABINEATREY) o T
RIS b - 22T - IREPEESE - BRK
— AR — T eI R IR AR > BR
T kA REE) © MANFEE TS 0 ER AR
BB e

TEA & LA RS ERFE A > — (4
i —E R ECAMER R SGE - MR T
MR PR 2 LA/ MERR o SR ERERKS
i — E L NN A RO B BE R 2
Ho BITERINBM A B —iR4E IR
B ITEREGRIERGERFZT » BRI
&% 7] o LLEE TR > WA EM - RFEE
et o RERBIRMEIKED » MEpEER
T AERIERAGE G+ _LEHED
HE—RIBBICERIR Z) o RUFAE » FERES
H E R o R E Ry 0
() S FRAE SRR ISR SR B AR e 1
e — IR d R 0 S HLRERA [B]
Kk o B E NN EEHERE
eSS RFER BB T LA R BIZCH T ©

NEERYE 0 BRI REER A AL
BEAMBR % IERFRAI B M

F BB RS 4 0 RESaE 0 55
TMERBER L2 - R EEE 0
E—REEETD > RF TR BHR
PR EEEIEIOR » SIS FTERBKEERRE
TR B8 A SEARASH QRERA AT AR e T
RBEFRIREIS ©

F = ERRIREE > A/HER 2 et
E 0 WEHMSELIEARICHEEE - H—
TR - AEEHAT AL A TIRIC
PEAT o JEIRICEIR (R — ZI FEFE KA
BT GRS BRAAERRIGIHIE) )
HARTEA » BRAREESH T BRI

=B RIK L FRE

1€ OB EFEEOR 55 0 EIC
HITH » BRI R - Bid e
T8 B CIRARIRATICHEE » th B2/ i
,& o

Al ST EBAY S AU S ER B
GE S LNy S VA 1| Du o - s = VIR < AN
Ml CAGREE 5 2 Hoep o @R AN
by KR+ EVRRI LI & B s 2 A
JETE A TNERERE S EAN 1S
BEAREE o

TEATHIBNT » AEAFMEER
FEHEL) - 55— @B X L
R ] — {1 B By R i A9 07 3 (HOLE SPONSORS)
o HARBMELBIELR SIS A
TR KB IR A S T SRR D,
% GG TS PR ((£=
# ) W THERE (=4 ) 0 RITIAE
( PU%%) @ SRR (—F) » DERK
PREg LW o LNEEAIERE LIERE K
(e B & B AST » BOR A S ERIE
B9 B b O & BASERERB S o PHiE
IRFABIE ©

BHRBEERDEA AT (&%
¥~ BB TE ) 0 tBEFEE T
Fff LAY Los Amigos Country Club( #h
HERS 7295 Quill Dr.,  Downey) 5 &
FEE - A B MEER H SER A F 6
Wikt o BAMHEE  Rbass
WD) & B AR S IRAT - iR
REOH o TR & A A R
I A EGERE o B E R
EEEAE LY

BEZING AT LFTELLE A€
818-280-2207 BV & f{# 5 818-280-2243
SR T LA A O
3015 Walnut Grove Ave., #B,
Rosemead, CA 91770

WA TR A AT R
ETIAS.C. °

ANSRARERIF T 45 BBIEBETT LLZE 0
MIBRIEEREE » SR\ BRS i R EREL »
FREAGERE S A=H BTG5 @ o
» FIEGRHAEETR o

29



aErem ey s R

B EREAESBARARE

FH s AbERFS RSt iR E  EREETE
BFE : EFNEEERLAFR
(RICHFIELD HOTEL MANAGEMENT, INC.)

HOLE SPONSORS : JtEHFHFH MG ~ FEMEAT - SGEESEEERAME
KTFIRYE ~ IR - RFESRE ~ TESLLE - £
ZNE - HAHERMEE - BEBMFRERESO - FEEILH
ARFFEE — R LR E SO ~ AGERTT ~ BRI FFFEE —RT
» Oster & Brother Inc ~ Loan Cal ~ 34877 ~ REFRIRIT »
KABRIETR ~ KAELTF - GFEMEBEAF - KT ~ i
EhERIE ~ ESEE - EABREFIEHE -  Pacific Contractor
Service ~ BEELLF] o
xS ¥E 5B BN R P A = (Hole Sponsorship Welcome) ©

DATE : Saturday, May 29, 1993, 10:00AM
PLACE : Los Amigos Country Club.
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nearest to pin — 4 (FE TR #%E445)
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